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Executives face the press
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Michael Kovach of e-life technology
opened with a strong statement for the
media where he clearly outlined the alle-
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Symbols have been used to easily associ-
ate a picture with a team, organization,
or some other meaning. Bob Zyromski
explained that a business uses symbols to
tell customers who they are as a business
and how great their product is. Focal
points include entertainment, sports,
news, and education. These ideas be-
come symbols and are placed every-
where to raise interest in the company
and their product. According to Zyromski,
marketing is continuous innovation, and
one must be reminded of the changes
taking place. When asked to change the
traditional Cracker Jack box, all teams

Smarthouse followed suit with e-life tech-
nology. Continued on page 2.

eds eye

kept the original name and flavor. Jenifer
believes that certain parts of a product
shoul d not change,
room for improvement. Packaging did
not seem like a big deal at first, but teams
concluded there are many ways to ac-
cess the caramelized popcorn. By chang-
ing the popcorn into a sphere shape,
making it wider or shorter, or using per-
forated lines to teach the consumer how
they can make the box a bowl or game
board were just a few ideas.

Continued on page 2.

Reminders

9 Nametags must be
worn to every event

all week.

9 Thursday Dress
Code:
8a-6p: Business

Casual
6p-9p: Business

Professional.

9 Please turnin
completed
evaluations before

going to Rec. Time.
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Wednesday's Day Chairs

Matt Timmons

1 Education. B.B.A. from Ohio
University. M.B.A. from
University of Texas at Austin.

1 Employment: Global Business
Manager for Lubrizol
Corporationds
and Oil Field Products
Segment.

1 Matt has held several positions
in the U.S. and Europe since
starting with Lubrizol in 1989,
including North American Sales
Manager.

1 Matt lives in the Cleveland area
with his wife Jeannette and is
the proud father of two sons,
ages 19 and 21.

Executives face the

Receiving heat for wishing to
merge with a former rival that
would result in a thirty percent
work force loss, CEO Alex Keener s
stated he wished
[kind of situation] anywhere possi-
bl e. 6

While some teams impressed the
media, others were not so quick to
follow. None were as cut throat as

Cat ch some

Some changed the background to a
baseball field, added see through
material to see the product, and
some simply used a higher quality
image of the same picture. Smart
House |l earned th
ways sell. Alex Keener attempted to
sel l 0Di et
it was Ol onger,

In response to Cracker Jane, Jenifer
Bl ack explained,
really had me going. They had low
sodium and

Cracker.it

t hat 0s

Jack Nettis

9 Education: Jack is a Wickliffe
High School graduate.

1 Upon graduation, he entered
the U.S. Air Force and spent
most of his career in

F u e linsernatiofakrdlatione r y

1 Since 2005, Jack has been the
Administrator for Concord Twp.

9 Jack has been an adjunct fac-
ulty member at Lakeland Com-
munity College, Lake Erie Col-
lege and others.

1 Jack is married to Joanne Nettis,
also a Wickliffe High graduate
and they have two sons, Jack
and Michael, both graduates of
NDCL.

press (from Pg. 1)

PROTECH, where CEO Lauren Allen
wished to swipe their slate clean,
including canning their very own
VP of HR Courtney Ou over imprac-

t tical diang practices.tThrowsng

Courtney completely under the bus,
the team was quick to explain their
confusion over choices solely made
by Courtney and will plan on re-
evaluating all of the recent deci-
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were told to
draw them back to the ad or to fin-
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David Fries

1 Education: B.S. in Chemical
Engineering from Case Institute
of Technology.

1 Employment: David is a Vice
President at Lubrizol Corpora-
tion and is currently responsi-

bl e for t he C
ventures in the Asia Pacific
Region.

9 In his thirty year career with
Lubrizol, he has held many
positions in many places,
including the U.S., Canada, and
Asia.

1 David is married with two
children and currently resides
in Painesville Township.

sions on the VP of HR. However,
Integrity Security claimed that their
production will not be affected by
the pending attempted rape
charges against their president.

The companies will need to rebuild
themselves as prospects of investing
overseas arise.

~Lauren McGrath
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Word on the street

Investors were holding their breath last night as several
of the leading Home Sentry Computer manufacturers
came under media scrutiny for situations ranging from
sexual harassment to outsourcing. The executive boards
of each company, however, were very successful in man-
aging the media and as a result not only were current
investors reassured but new investors were brought on
board. It seems as though some of the executive boards
such as that from Phoenix Security were so impressive
that they actually courted new investors. While the mar-
ket has been performing well in the last several quarters
it is starting to show signs of slowing down. The compa-

The Global Village

By Donella H. Meadows

If we could shrink the earth's population to a village of
precisely 100 people, with all the existing human ratios
remaining the same, there would be:

57 Asians

21 Europeans

14 from the Western Hemisphere, both north and south
8 Africans

52 would be female; 48 would be male

70 would be non-white; 30 would be white

70 would be non-Christian; 30 would be Christian
89 would be heterosexual; 11 would be homosexual

6 people would possess 59% of the entire world's
wealth and all 6 would be from the United States

80 would live in sub-standard housing

70 would be unable to read

50 would suffer from malnutrition

1 would be near death; 1 would be near birth
1 (yes, only 1) would have a college education
1 would own a computer
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nies are responding to this trend with a wave of new
advertisements as well as an investigation into foreign
markets. It is expected that within the next 2 quarters
many of the Home Sentry Computer manufacturers will
have performed the necessary market research on over-
seas markets and will have chosen a country to open
new operations. An effective advertising campaign cou-
pled with a successful overseas product launch could
catapult any one of the companies to the front of the
pack.

~Nate Devore

Languages:

17 Mandarin
English
Hindi/Urdu
Spanish
Russian
Arabic

— o
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Courtesy Bol:; Zyromski
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That list accounts for the mother-tongues of only half the
villagers. The other half speak (in descending order of
frequency) Bengali, Portuguese, Indonesian, Japanese,
German, French, and 200 other languages.

When one considers our world from such a compressed
perspective, the need for both acceptance, understand-
ing and education becomes glaringly apparent.

~Adapted from http://www.sustainabilityinstitute.org/




LAB CLASS Of 2008

e-life technology

CEO: Michael Kovach

CFO: Melissa Minello

VP of Mfg.: Katrina Stungys

VP of Marketing: Allison Cooper
VP of HR: Kyle Watson

VP of IT: Johan Shao

Easy Street Security

CEO: Anna Crooks

CFO: Peter Truong

VP of Mfg.: Kevin Murphy

VP of Marketing: Levonte Green
VP of HR: Madeline Dugan

VP of IT: Holly Radice

Fortis Maximus Security
CEO: Jordan Cox

CFO: Karen Tsoi

VP of Mfg.: Victoria Schreiber
VP of Marketing: Laura Smith
VP of HR: Demetria Blade

VP of IT: Alex Ruschman

Gizmo, Inc.

CEO: Seth Pezar

CFO: Khin-Kyemon Aung

VP of Mfg.: Clayton Cooper

VP of Marketing: Samantha
Landgraf

VP of HR: Lauren Guarino

VP of IT: Morgan Versaw

Heard on the street

Inteqrity Security

CEO: Gabriella Benkovitz
CFO: Stephen Webb

VP of Mfg.: Chris Kearny

VP of Marketing: Katie Wilson
VP of HR: Nicole Venen

VP of IT: Molly Metzung

Phoenix Security

CEQ: Chelsea Petrasko

CFO: Issac Versaw

VP of Mfg.: Clarissa Larry

VP of Marketing: Hannah Reilly
VP of HR: Marissa Clark

VP of IT: Keith Omerza

PROTECH

CEQ: Lauren Allen

CFO: Filesha Brickman

VP of Mfg.: Rob Bracious

VP of Marketing: Katie Greene
VP of HR: Courtney Ou

VP of IT: Brian Avsec

Smart House

CEO: Alex Keener

CFO: Jim Castrataro

VP of Mfg.. Diane Heini &
Nichole Lucker

VP of Marketing: Danielle Fraley

VP of HR: Ross Ceraolo

VP of IT: Winnie Jiang

Super Solar Security

CEO: Alisha McAteer

CFO: Daniel Parker

VP of Mfg.: Bryan Morgan

VP of Marketing: Taylor Holan
VP of HR: Ellen Heini

VP of IT: Holly Butcher

TechniCasa

CEO: Reante Brown

CFO: Allie Miller

VP of Mfg.: Kelsey Siebold

VP of Marketing: Rachel Jeavons
VP of HR: Andrea Floro

VP of IT: Bryan Sickling

Courtesy Bob Zyromski
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