
At Mama Robertoõs, Nina Lucci and  

Jessica Forsythe set teams up with  

business professionals from various com-

panies. These men and women joined 

LAB students to discuss many things that 

take place in the business world. Some 

mentioned that college was a must and 

talked more about future goals. Just 

when the students thought they were 

able to sit down and enjoy a nice lunch, it 

was time to make some decisions for their 

businesses. Trying to sell ice tea, some 

companies learned it was best to work 

alone, others enjoyed taking smart risks 

to have more success, and some  

companies faked trust only to hurt  

another company to go big. Team Four 

did extremely well in the first quarter and 

held it together throughout the game. 

Starting with an 80% boom in market 

share, they left the other 20% share to be 

divided up between the four remaining 

teams. After the second quarter, many 

teams found themselves asking if they 

should price their product higher or go 

lower. They felt either way they were  

going to be in debt, so it was a matter of 

what other team would be helped from 

their actions. Some negotiators had suc-

cess in teaming with another company.  

Continued on page 2.  

With LAB week in full swing, students 

dressed the part and found themselves at 

CresCor in Mentor. 

Provided with breakfast burritos and 

sandwiches, granola bars, drink boxes, 

and water, they sat in front of CresCor 

President Cliff Baggot full and ready to 

learn. As a second generation within the 

company, Cliff was born with the desire 

and ambition in his blood to continue the 

family business that was started in 1936 

by his own father. CresCor builds hot 

cabinets and other various food service 

items that can be found right here in 

Cleveland, at Browns Stadium and at the 

Gund Arena, and at hotels across the 

country 72 years later. 

Cliffõs fatherõs concept was derived from 

the needs people had within the commu-

nity. CresCor has clearly met the qualifica-

tions with an impressive list of very recog-

nizable clients. Now with third genera-

tion family members, Greg and Heather, 

joining the business, Cliff stresses the im-

portance of values to oneself, oneõs com-

pany, and oneõs customers. òWe canõt put 

people in here just because of their fam-

ily name,ó Greg explained. 

Continued on page 4.  
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asked what they learned from the 

exercise, Stephen Webb jumped up 

to say òHow to eaves drop!ó Teams 

realized that consistency was impor-

tant, and even though negotiating 

was not exactly key in this round, 

communication with competitors 

was necessary for everyone to win.  

 

~Candyce Smith 

Before sending off their representa-

tive, Team 1õs Lauren Allen told Rob 

Bracious to òjust be flexible.ó Once 

hitting the ultimate low, Jim Cas-

trataro explained, òWe wanted to 

go to 65 centséthereõs no market 

there.ó Later, Holly Butcher happily 

mentioned her company was going 

into the coffee business. Even the 

fearless business resource people 

looked apprehensive. During a ne-

gotiation, Cliff Baggot asked if there 

were any offers to buy his company 

out. While on the other side of the 

room, teams 7 & 10 were tied for 

first place. Trying to both make it to 

the top, representatives from each 

company met and made an agree-

ment. Using hand signals, it was 

clear the bird was not flying. Both 

teams did not hold up their side of 

the agreement, and things took a 

turn in trust. When students were 

W A S H I N G T O N ST R E E T J O U R N A L 

Thereõs more to the market (from Pg. 1) 

Tuesday's Day Chairs  
Christopher Dalheim 

¶ Education: M.Ed., Kent State 

University.  Currently in Ph.D. 

program for Higher Education 

Administration at Kent State. 

¶ Employment: Director, Lakeland 

College Tech Prep Consortium. 

¶ Held various positions at Kent 

State University, including  

Director of Student Services and 

Assistant Director of Financial 

Aid prior to Lakeland College 

Tech Prep. 

¶ Interesting Fact: received the 

Ohio Association of Student 

Financial Aid Administrators 

òGolden Snow Tire Awardó for 

participating in more financial 

presentations than anyone in 

the state in 1994. 

Jenifer Black 

¶ E d uc a t i o n :  M a s t e r s  o f  

Vocational Education, Kent 

State University. B.S. in  

Marketing, Miami University.   

¶ Emp loymen t :  Marke t i ng  

Instructor, Auburn Career  

Center. 

¶ Proudest Accomplishment: 

2005 Ohio Marketing Educa-

tion Outstanding New Career 

Technical Teacher of the Year. 

¶ Interesting Fact: òI spent nearly 

10 years as a Marketing  

Manager and Interactive Media 

Producer for the largest  

product ion company in  

Northeast Ohio.ó 

¶ òIn my free time, I like to travel 

and spend time with my  

family.ó 

Winning Mission Statements 

 

¶ òProtech was founded on the 
philosophy of ensuring a safe, 

convenient environment for 
our customers and their  

families.  We vow to do this by 
providing environmentally 
friendly, state-of-the-art security 

systems, selecting a highly 
skilled and helpful workforce, 

and fulfilling our philanthropic 
duties to our surrounding com-
munities.ó  

ñProtech (Team 1) 

 

¶ òOur mission is to provide a 
safe home security system with 
superior quality that is  

available and accessible to all.ó 
ñFortis Maximus Security  

   (Team 7) 
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Heard on the street  

V O L U M E 2 8 ,  IS S U E 3  ~  

Field Trips 

¶ òI think itõs cute when little girls 

drive big trucks.  Well, if they 

drive it well.ó ðAJ Ruschman 

  

¶ "That's a huge fan! It's like a 

Ferris wheel for kids."  

ñKeith Omerza 

  

¶ "You can sit on my lap."  

ñJim Castrataro to Danielle 

Fraley 

  

¶ "Yea, I'm loaded."  

ñAJ Ruschman 

  

¶ òMy arms still hurt from the 

rope thing yesterday.ó  

ðAlisha McAteer 

  

¶ òIõm in it to win it.ó  

ðAlex Keener 

  

  

Mama Robertoõs 

¶ òIt smells kind of Italian in here.  

I think itõs Italian.ó  

ðRob Bracious 

  

¶ òThis isnõt welfare economics.ó 

ðJeff Eakin, business resource 

person 

 

¶ òYouõre going to write down 

the number on my paper.  

Youõre NOT going to write 

down the number I say.ó  

ñKaren Tsoi to LAB Staff 

  

¶ "The ice tea business sucks!"  

ñJim Castrataro 

  

¶ "I'm single ;) " ñAlex Keener 

  

¶ òNo luck.ó ñMolly Metzung on 

negotiating with Team 4  

 

¶ òCFO doesnõt mean anything.ó 

ñRoss Ceraolo to Jim  

Castrataro 

¶ òI take [pinky promises] very 

seriously, like Iõll kill you.ó  

ñSamantha Landgraf to AJ 

Ruschman 

 

Jeopardy 

¶ òWe go crazy.  Thatõs what we 

do.ó ñKyle Watson 

òWe do it all.ó  

ñMelissa Minello 

 

¶ òõSave your time for sunshineõ, I 

mean come on.ó  

ñDanielle Fraley 

 

¶ òWeõre all done.  We donõt 

play.ó ñKatie Wilson 

 

¶ òYaaayyyy!!!ó ñTaylor Holan 

 

¶ òI never played Jeopardy.ó  

ñLauren Guarino 

 

¶ òYou know, letõs go with ôBig 

Businessõ.ó ñMolly Metzung  

 

¶ òEither weõre going to lose now 

or come back.ó ñClay Cooper 

 

¶ òWhatõs ôfor-tuneõ?ó  

ñGabby Benkovitz, referring to 

Fortune 100 Companies 

¶ òOh! Weõre almost positive!ó  

ñKhin-Kyemon Aung  

 

¶ òCan I take out a loan?ó 

ñAnonymous in relation to 

Final Jeopardy 
  

~Compiled by Lauren McGrath 
& Candyce Smith  

Courtesy Robert Zyromski 
Courtesy Robert Zyromski 

Courtesy Robert Zyromski 


